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Intermediate Guide to Social Media: Tools and Toolkits 
 
So you’ve set up your Facebook, Twitter and Blog, but what else can Social Media Offer? 

This intermediate guide aims to get you started on a range of social media platforms in order to 
extend the reach, depth and content of your Social Media Strategy. 
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Tools to help manage your social media presence 
 
  
 
Banjo: An iPhone app for searching for people 
Banjo lets you search for social media users at a particular location. Search terms then can be added 
to filter further.  
 
Bit.ly 
Shortens those ridiculously long URLs into something useable and Tweetable. Also pretty good at 
analytics  
 
Buffer 
Buffer is a simple and effective tool for sharing content through Facebook, Twitter, LinkedIn and 
Google+. With Buffer, you can schedule bulk posts ahead of time in a queue. It also offers a number 
of extensions through Chrome, Firefox and Safari, which makes sharing what you find on the web 
that much easier.  
 
Cue: Your own private Google 
Cue lets you search your own files. By linking accounts, such as Google Drive, LinkedIn, Dropbox, 
Twitter and Facebook, you can search for keywords. 
 
Delicious  
Delicious is a free online bookmarking service that lets users save website addresses publicly and 
privately online so they can be accessed from any device connected to the internet and shared with 
friends. 
 
Edgerank Checker 
Although Facebook pages comes equipped with insights and provides significant data on likes, reach 
and people talking about this, among other metrics, sorting through the data and making sense of it 
can be a hassle. Edgerank Checker helps admins understand how their followers interact with each 
post by assigning it an Edgerank score and makes recommendations to assist with future posts. With 
this tool, admins can even monitor each post in real time. 
 
Eventbrite  
Eventbrite is a provider of online event management and ticketing services. Eventbrite is free if your 
event is free. If you sell tickets to your event, Eventbrite collects a fee per ticket. 
 
Flickr  
Flickr is a social network based around online picture sharing. The service allows users to store 
photos online and then share them with others through profiles, groups, sets, and other methods. 
 
FollowerWonk  
For searching Twitter bios. If you are trying find a potential source or contact on Twitter, this tool 
lets you search the information in people's bios. 

http://ban.jo/
http://bufferapp.com/
https://www.cueup.com/
http://delicious.com/
http://edgerankchecker.com/
http://www.eventbrite.com/
http://www.flickr.com/
http://followerwonk.com/bio
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Foursquare  
Foursquare is a social network in which friends share their locations and connect with others in close 
physical proximity to each other. The service uses a system of digital badges to reward players who 
“check in” to different types of locations. 
 
Google+ - 
Google+ is Google's social network. It differs in that it promotes social sharing that is more similar to 
how people share in real life by providing features such as one that limits who you are talking to, 
creating 1-on-1 conversation. 
 
IFTTT  
To connect the net and set up alerts, IFTTT stands for If This Then That. It allows you to connect 
various accounts, such as Facebook, Dropbox, email and SMS. It can be used to set up alert systems, 
so you can receive an email (or a text message) when a particular event happens. 
 
Instagram  
Instagram is a photo sharing application that lets users take photos, apply filters to their images, and 
share the photos instantly on the Instagram network and other social networks like Facebook, Flickr, 
Twitter, and Foursquare. The app is targeted toward mobile social sharing, and in just over one year, 
it has gained almost 15 million users. Currently, it is only available for iPhone devices. 
 
HootSuite 
HootSuite takes it a step further and allows you to manage multiple social streams like Twitter, 
Facebook, LinkedIn, Google+ and Foursquare, among others.  
 
Klout  
Klout is a measure of social influence. The service allows users to connect various social accounts 
such as Facebook, Flickr, YouTube, etc., and then provides every user with his or her Klout score. The 
score is out of 100--the higher the score, the more inlfuence you have on the social world. 
 
Ow.ly  
Pretty much the same thing as Bit.ly, a little easier to use.   
 
Ping.it: 
Recently launched Ping.it is not your average RSS reader. Users can either add a feed or simply set 
up keyword alerts, and then choose to only get notifications of those alerts if the keyword is in a 
story with a particular number of Facebook shares, likes or tweets. 
 
Qik  
Qik is an online video streaming service that lets users stream video live from their mobile phones to 
the web. 
 
 
 

http://foursquare.com/
https://plus.google.com/up/?continue=https://plus.google.com/&type=st
https://ifttt.com/dashboard
http://instagr.am/
https://hootsuite.com/
http://klout.com/home
https://ping.it/
http://qik.com/
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Quantcast  
Quantcast provides website traffic and demographics for websites. The tool is primarily used by 
online advertisers looking to target specific demographics. 
 
Reddit  
Reddit is similar to Digg. It is a social news site that is built upon a community of users who share 
and comment on stories. 
 
SlideShare  
SlideShare is an online social network for sharing presentations and documents. Users can favourite 
and embed presentations as well as share them on other social networks such as Twitter and 
Facebook. 
 
Social Mention 
Social Mention is a real-time social-media search and analysis tool that scrapes user generated 
content across the internet for any given company, product or search term. In a single stream, this 
tool will give you the most recent relevant results, metrics on unique authors, reach, frequency of 
mentions, sentiment and top keywords.  
 
Storify 
This tool allows you to drag and drop tweets, YouTube videos and other social media elements into a 
post and add explainers.  
 
ThingLink  
For adding rich links to images. If you have a photograph or image that needs some explanation, use 
ThingLink to add links to media, such as Wikipedia, YouTube and Twitter. 
 
Topsy 
 A Google for Twitter. Topsy allows you to search every tweet going back to 2006. The 'search by 
date range' option is particularly useful.  
 
TweetDeck 
This free, easy-to-use Twitter-management tool allows you to oversee all aspects of your Twitter 
account(s) in one interface. TweetDeck gives users the freedom to customize their display by 
showing or hiding various columns.  
 
Twitter Showdown 
The Twitter Showdown app allows users to compares any two Twitter accounts head-to-head. While 
the app is meant to be a light-hearted, fun way to see who rules the Twittersphere, it can also 
produce some insightful information on different Twitter accounts in your industry  
 
Visually's Google analytics report 
While Google analytics can provide a plethora of information, the data can often be daunting and 
complicated. So to jazz up data, try Visually’s Google analytics report, which is an app that creates a 
custom infographic of your website’s activity and performance.   

http://www.quantcast.com/
http://www.reddit.com/
http://www.slideshare.net/
http://socialmention.com/
http://www.journalism.co.uk/news/20-tools-and-apps-for-digital-journalists/s2/a554321/%20http:/storify.com/
http://www.thinglink.com/
http://topsy.com/
http://about.twitter.com/products/tweetdeck
http://create.visual.ly/graphic/twitter-showdown
http://create.visual.ly/graphic/google-analytics
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Tool kits 
 
 
How to Guides to social media 
• An academic Guide but has some great guidance around conversational style on twitter 
http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/PublishedTwitter_Guide_Sept_2011.pdf 
• http://moz.com/blog/announcing-beginners-guide-to-social-media 
• http://www.tate.org.uk/research/publications/tate-papers/tate-social-media-communication-

strategy-2011-12 
• There are a range of great basic starting toolkits here complied by the Small Charities Coalition: 

http://www.smallcharities.org.uk/resources-social-media/ 
 
 
Content 
The Something to Tweet about guide has some great spotlights of good content from across social 
media to help you start planning your own. 
http://www.unity.co.uk/upload/pdf/About%20that%20First%20Tweet%20%20a%20practical%20gui
de%20to%20%23socialmedia.pdf 
 
 
Social Media Client Benchmarking Template 
This document provides a framework for the collection of data as part of the creation of a social 
media strategy for a client.  
 http://www.othermedia.com/data/files/social-media-audit-template-3.pdf 
 
 
Social Media Action Plan template 
http://www.slideshare.net/shannonlatta/social-media-action-plan-template 
 
 
New Media Strategy Map Worksheet 
Three great social media graphics that help summarise and envisage process in social media: 
http://blog.aids.gov/downloads/new-media-strategy-map.pdf 
http://www.intersectionconsulting.com/2009/social-media-strategy-framework/ 
http://farm3.static.flickr.com/2508/3820524986_97f630d05f_o.png 
 
 
Need to develop an organisational social media policy?   
Here’s a great collection of  social media policies from around the globe 
http://socialmediagovernance.com/policies/ 
 

http://blogs.lse.ac.uk/impactofsocialsciences/files/2011/11/PublishedTwitter_Guide_Sept_2011.pdf
http://moz.com/blog/announcing-beginners-guide-to-social-media
http://www.tate.org.uk/research/publications/tate-papers/tate-social-media-communication-strategy-2011-12
http://www.tate.org.uk/research/publications/tate-papers/tate-social-media-communication-strategy-2011-12
http://www.smallcharities.org.uk/resources-social-media/
http://www.othermedia.com/data/files/social-media-audit-template-3.pdf
http://www.slideshare.net/shannonlatta/social-media-action-plan-template
http://blog.aids.gov/downloads/new-media-strategy-map.pdf
http://www.intersectionconsulting.com/2009/social-media-strategy-framework/
http://socialmediagovernance.com/policies/
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