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Intermediate Guide to Social Media: Blogging and Image Sharing 
 
So you’ve set up your Facebook and Twitter but what else can Social Media Offer? 
This intermediate guide aims to get you started on a range of social media platforms in order to 
extend the reach, depth and content of your Social Media Strategy. 
 

1. Blogging - page 2 
2. Image Sharing: Pinterest - page 8 
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Blogging 
 
There are many blogging platforms, however in this guide we’ll be covering how to use Wordpress 
(other platforms can be found in our guide on tools and toolkits). 
 
Why Blogging?  It’s a great way to add a personal voice to your organisation through introducing a 
variety of topics and opening up these for general discussion.  Through your blog you can share 
memories of exhibits, experiences of visitors and capture stories that embody your organisation. 
 
Why Wordpress?  It’s one of the most popular forms of blogging, is easy to use and is available as a 
customisable free version or a paid version which you can host or link from on your own domain.  
 

1.  Go to https://signup.wordpress.com/signup/ 
 

 
 

This is straightforward enough and you can change the name of your blog at any time later on. 

I would suggest that before you get to the stage of naming your blog, don't get your heart set on a 

name. Chances are it will be taken. Try to brainstorm ideas and iterations with some friends or 

colleagues. Come back and give it another go. This may take time and patience depending on the 

originality of your name. 
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Themes: 

 

Nine themes are provided at first and half of them free. There are hundreds more available on 

WordPress and you can change your mind at any time.   Don’t worry about picking one just yet. Go 

with a standard, free template for now, something simple and clear and don’t worry about 

customising until later. 

 
Content before design 

Play around with themes later on, after you’ve published a few blog posts. Then you can fit the site 

design around the tone of your writing. That’s a key thing. No matter how confident you are that 

your writing will be a certain style or tone, it rarely works out that way. If you’re new to writing it 

can take while to find your ‘voice’.  Go with the plain, black and white template for now. It may be 

the one everyone uses, but there’s a reason why it’s so popular. Also, you’re not going to keep it for 

long. Write a couple of posts first, then go back in and find a suitable, perhaps more fitting theme, or 

customise  it’ accordingly. 
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Social media set-up 

After you’ve chosen a template, you’ll be presented with options for social media integration. You 

will definitely want to publicise your articles using Twitter, Facebook and other social media 

channels, as this will be the major way to drive people to your site.  Expect your friends and 

followers to be the only people reading your content at first depending on your chosen subject 

matter, frequency/length of posts.  If you immediately integrate your social media channels, the 

next option presented to you by Wordpress is ‘write your first blog post’, and if you follow through 

with that, a Tweet will automatically be generated that looks like this: 
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My first post (weblink here) via @wordpressdotcom 

 

If you’ve just written a test blog post as a trial run on the next screen, you may find it being 

broadcast to the world immediately via twitter/Facebook.  

 
  

https://twitter.com/wordpressdotcom
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After completing these first steps, go to your dashboard and begin to familiarise yourself with the 

multitude of tools available. WordPress has lots of ‘help’ and ‘how to’s with which to guide you. 

 

 

 

To get the most out of your blog: 

-Make sure you post regularly so that your audience remains engaged and your blog reflects your 

organisation as it is now and not last year. 

-Read other blogs, connect with them, comment on them and link other organisations and 

interested people back to your own blog. 

-Vary your content, from how-to’s to visitor experiences or even reviews of other blogs. 

-Tag your posts, tagged posts are easier to find for both writer and reader alike. 
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Suggestions to follow: 

Museums and the Digital http://musdigi.wordpress.com/ 

A Great guide to museum innovation and topics around engagement 

 

 
National Museums Liverpool: http://blog.liverpoolmuseums.org.uk/ 

Great graphics and engaging posts written by a variety of volunteers. 
 

 

http://musdigi.wordpress.com/
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Image Sharing: Pinterest 

 
What is pinterest? Pinterest is a visual discovery, curating and sharing tool. 

 
Why pinterest? Pinterest can become a space to share your own and discover visitors’ own images 
and experiences of your organisation. 

 
Pinterest Lingo  

1. A Pin - This is a post shared on Pinterest. Similar to a Tweet or a Facebook post, but image 
based. A Pin can be added from a website using the 'Pin It' button, or you can upload images from 
your computer. Each Pin added using the 'Pin It' button links back to the site it came from. 
2. A Board - This a collection of Pins centered around a topic. For example, you could have a Board 
for specific exhibitions which is filled with pictures from the exhibitions, and perhaps 
articles/reviews about it. 
3. Follower - This means an account on Pinterest has chosen to follow your Pins or particular Board. 
4. Following - “Following All” means you'll have all of a user’s Pins on all their Boards shown to you 
in real-time on Pinterest on your timeline/stream. You would follow an account if you’re interested 
in their Pins. 
You can follow individual Boards if you're only interested in seeing a user's Pins to specific Boards. 
You can unfollow Boards and users at any time: they will not be notified. 
5. Repin - This is the same concept as a Retweet on Twitter. A Repin is adding a Pin you found while 
browsing Pinterest to your own Board. When you Repin an image, the user who first pinned the 
image will also get credit. Repins maintain the source-link of the image no matter how many times 
it’s repinned. 
6. Like - This is the same concept used on Facebook and other social networking sites like Instagram. 
A like will show the user you approve of their Pin, but will not place it on your own Boards like a 
'Repin' does. 
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Setting-up An Account 
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Step 1: You can sign-up via Facebook,or email as an organisation. It’s recommended that you sign-up 
via email, as currently on Pinterest there is no way to add your Facebook page and you don't want to 
pull in your personal Facebook information. 
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Step 2:  Go into settings 
Connect you pinterest account with your other networks for maximum coverage and range. 
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The Pinterest Homepage 

The Pinterest homepage is the first thing you see when you sign-in. This main board is a collection of 
all of the pins you follow. This is similar to your Twitter stream or Facebook stream.  
 
Your main Board is called the 'Following Board', it displays all the Pins from the Boards you 
are following including information on how many Likes, Repins and Comments the Pin has.  
 
On the top-left of the homepage it will also show you information on 'Recent Activity' including if 
anyone has starting following your Boards and Pins, liked a Pin or repinned your pin. 
 
 

 
 
At the top of the Pinterest homepage you can filter between other Pins aside from the ones you 
are following. You can select a category you wish to view, for example ‘Art' and view 
Boards and Pins that are tagged with that description. 
 
On the homepage you can filter between 'All' which is every-one's Images/Pins pulled into one 
Board. You can also view 'Popular Pins', which will display Pins that have a considerable amount 
of likes, repins or comments. They could be considered as 'Trending Pins'. 
 
Finally, to search for an account or a particular topic on the Pinterest homepage, simply use the 
search bar in the top left-hand corner. 
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Your Board 

This is where you Pin your favourite videos, pictures, and articles from across the 
Internet. Boards allow you to filter things you want to share into categories. Each separate Board on 
Pinterest is highly visual, and unlike Twitter, followers can choose which posts/pins they wish to see.  
 
 

 
 
 
Take the British Museums’ Pinterest account as an example. They have categorised collections from 
around the museum. 
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How To Create A Board 

Step 1: To create a Board, go to to 'Add' at the top-right hand side of the page and then click 'Create 
Board' 
 

 
 
Step 2: Next give your Board a 'Name' and then select its category. The category of your board is 
important as it helps Pinterest users find your Board when searching for 'interests'. 
 
Step 3: Select additional pinners that you wish to be able to Pin to the Board. Please note an account 
has to be following you to be able to Pin to your Board. 
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How To Pin 

There are three ways to Pin things on Pinterest: via Pinterest, your computer or the web. 
 

 
 

1. Adding a Pin from within the Platform 
 
Have a search of the platform and see if any images catch your eye and are relevant to your 
organisation. 
 

 
 
Press the pin it button and add to your board.  
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Pin from an external website 
 
Enter the website URL and Piniterest will pull images to pin, making it easy for you to pull images 
across several platforms. 

 

Uploading A Pin  

Uploading A Pin is used for uploading Images from your computer. This is the best method to get the 
pictures you have taken onto Pinterest. This is also the best method to upload Images you have 
found online, as Pinterest will not let you pin a Google Image link straight to the Platform. If you wish 
to do this, you need to save the image to your computer and then upload. 
 
 
Step 1: To upload a Pin, once again go to 'Add' in the top right hand corner and click 'Upload A Pin' 
You will then see this screen: 
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Step 2: Select the image you wish to use on your computer and then click Open. 
 

 
 
 
Step 3: Once again, give your Pin a description, select the Board you wish to Pin it on. 
 

Tips for Pinning 

Pinterest is a highly effective social media tool and should start to become part of your daily social 
media marketing efforts. 
 
Here's just a few tips before you start: 

1. Be imaginative with your boards; think about all the topics and interests that relate to your 

organisation. But, always keep in mind what will interest your audience; don't fill your boards with 

adverts and promotions that can be found on your website. 

2. Connect and engage with your followers like you should already do on Twitter and Facebook. 

3. Make sure to take some time setting-up your profile. Ensure it has the links to your Twitter page and 

website, as well as a short bio on the organisation. 

4. Be wary of copyright issues; always give credit to the owner of the content and ask if in doubt. 

5. Make sure all pins include the right caption and information. 
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