Artsmark
Briefing session for Museums
How can Museums support schools in achieving Artsmark?
Gaynor Davies
Artswork SE Bridge
Programme Manager : Artsmark
February 2014

1

Arts Council England :10 year plan
Achieving great art for everyone
Every child and young person has the
opportunity to experience the richness of
the arts

Improving the delivery
of arts opportunities for
children and young
people
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Raising the standard of
art being produced for,
with and by children
and young people
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Artsmark
WHY APPLY ?

Developing and celebrating arts provision is
hugely important for children and young
people’s education
WHY?
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Artsmark
Artsmark recognises commitment to high quality arts and cultural education

Arts Council England’s national programme that enables schools, further
education colleges and youth justice settings to evaluate, celebrate and
strengthen a quality arts offer.
50% of schools and settings across England to achieve this award by
2020
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BENEFITS OF ARTSMARK
• Comprehensive audit tool
• Sets benchmarks
• Supports successful and sustainable
relationships
• Embeds and enriches arts and culture
• Shows pride in a school / setting’s
achievements
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MORE BENEFITS!
• Shows ambition for the future
• Promotes the school or organisation to
prospective students, t families and across the
wider community
• Celebrate and recognises a school or setting's
success in the arts and culture
• Contributes to the cultural aspect of Ofsted’s
requirement that a school promotes students’
spiritual, moral, social and cultural development
6
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Research shows…..
• Learning through arts and culture improves attainment in all subjects.
• Participation in structured arts activities increases cognitive abilities.
• Students from low-income families who take part in arts activities at
school are three times more likely to get a degree.
• The employability of students who study arts subjects is higher and they
are more likely to stay in employment.
• Students who engage in the arts at school are twice as likely to volunteer
and are 20% more likely to vote as young adults.
‘Research drawn from ‘ImagineNation: the Case for Cultural Learning’ published by the Cultural Learning Alliance in 2011
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Key Fact
Artsmark and Arts Award are complementary programmes which demonstrate
commitment to arts education and young people’s achievement
in the arts.
Schools and settings applying for Artsmark need to show how they support Arts
Award in their setting as part of the criteria for gaining the award
eg
Criteria 2.6
Excellence and wider impact
How do you identify potential
and nurture talent in the arts?
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PRACTICALITIES
• It is an online application in two parts.
• Part 1 :quantity and range of the arts provision and
the numbers
• Part 2 : identifying examples of the arts provision to
demonstrate what happens and why across the arts
provision in the school and/or setting.
• There are 11 core questions with 7 additional
questions for Artsmark Gold applicants
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PRACTICALITIES
• Schools start by signing up to ‘The Artsmark Network’ at
www.artsmark.org.uk
• The next round of applications is now open until July 25th
2014
• Applications are welcome throughout the academic year
rather than fixed deadlines.
• Schools can register with The Artsmark network today and
begin their application
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Artsmark
Details
•
•
•
•
•

Aimed at organisations such as schools, PRU’s YOT and FE colleges
On line audit of arts provision in the organisation
Slim line……
Focus on provision of curricular arts…the 12%
2 Levels - Artsmark and Artsmark Gold
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Artsmark
Details
• Strong emphasis on measuring quantity, quality and impact of arts
provision
• One key factor is active partnerships with Arts professionals and Arts
organisations
• The award last 3 years
• Externally assessed and moderated by Artsmark assessors
• Artsmark Network
• Costs
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Benefits for Museum from promoting Artsmark
•

Organisational engagement with a
national schools programme

•

Provides wider range of CPD opportunities
for school staff

•

Another hook to use to engage schools in
your Learning and Outreach programmes

•

•

Opportunities to extend and expand the
range school partners you work with

Expands your Arts partnerships by
bringing in professional artists, from
different art forms to work in your
Museum .– new local, national and global
links

•

Build engagement with Artsmark into
existing programmes so it is advertised in
publicity and on website

•

Compliments existing Arts Award
programmes

•
•

Expands Arts links with your existing
collections

Partnership work with your local Bridge
organisation – opens doors to other
partnerships
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Artists and Arts Organisations:
part one
• As a museum or heritage organisation, if you go in to work
with a school group, or a group of students comes to you,
then you're an eligible example of a partnership with a
professional artist or arts organisation.
• It could be a one-off visit or something more, in or out of
curriculum time – the key is that the work you do is arts-

based
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Medieval Manga
An after-school club: 10-week programme learning and retelling the
story of The Great Siege of Bedford Castle through the art of Manga
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Film and Photography
• A film making project
exploring the real life
story of a ‘fruit and veg
man and his van’- oral
history project filmed
by a secondary school
for Museum of
Childhood, West Wales
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Make do and Mend
Object handling from a loan box
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Using collections to stimulate Art and Drama
A self guided visit that provides an inspiration for a creative response
using the drama technique of Still images and a still life model for
sketching
18
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Basing House & Old Basing Infant School
Partnership Programme
Shakespeare Week Project,
March 2014 : Arts Award and Artsmark focussed work.
Basing House are offering a bespoke session for Old Basing Infants
The day is inspired by ‘Beneath the Trees (where nobody sees)’, presented by Hoodwink and the
egg, Theatre Royal Bath, based on ‘A Midsummer Night’s Dream’ and the Forest of Arden:
Other activities will be tied in with the themes of nature, forests and magic around the site.,
including archaeology
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Home Lad, Home: The War Horse Story
1st March – 26th April 2014 St Barbe Museum
A special exhibition marking the centenary of the outbreak of the First
World War.
How could this exhibition be used to support an Artsmark application ?
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Community and Collaboration
2.10 Artsmark level only

2.10 Gold Artsmark Gold level only

•

a) How do you choose and plan which artists
and arts organisations to work with?

•

a) How do you choose and plan which artists
and arts organisations to work with in a
sustained partnership?

•

b) How do you evaluate the success and impact
of this work?

•

b) How do you evaluate the success and impact
of this work?

•

c) Outline a successful example of work with an
artist or arts organisation (taken place within
the last year)

•

c) Outline a successful example of a sustained
partnership with an artist or arts organisation
(taken place within the last year)

•

Explain how and why it was successful.

•

Explain how and why it was successful

.
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Community and Collaboration
(15a)

How do you plan a successful partnership with schools?
What are the steps you take to make this happen?
How do you monitor and evaluate the success and impact of this work ?
How does your partnership build in professional development for all staff?
What is your paper trail for this partnership?
How will you know it has had impact?
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Artswork - SE Bridge Organisation
•
•
•
•
•
•
•
•
•
•

Sub regional programmes for Artsmark
Peer mentors
Briefings
Surgeries- regular contact
Face to Face training events run by Trinity- free to network members
Artswork website www.artswork.org.uk
Artswork E bulletins- sign up to free Artswork E-bulletin
Phone support
Annual Events
Links with other Arts, Cultural and Heritage programmes supported by Artswork
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What's Next ?
• What are 3 action points from today?
1)………………….
2)………………….
3)………………….
Useful web links
•
•

www.artswork.org.uk – SE Bridge pages
www.artsmark.org.uk – Trinity Artsmark site
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