


 Volunteers as well as helping in museum.

 Attract funding more funding is available 

for volunteer or public engagement 

projects. ( This is a source of income.)



 The projects are often collection care 
focused projects  not volunteer  lead 
projects.  

 This means your need to be creative with 
the criteria



 How you write the bid is the important 

part as it is the route to success. 

 Think about how you would write your 

C.V. or a job application. 

 Funding bids work on the same principle; 

you need to stand out but not be 

outrageous.

 Gimmicks are a risk but can work, same 

as the creative C.V.  (photograph, 

printed on parcel paper)   





 Bidding for funds has up and downs, you 
win some not get others but good bids win 
more often.  



 About 446,000 results in 0.29 seconds 



 The bad means there is a lot of 

competition for bids so winning is harder.

 The good is there is plenty of advice to 

help with your bid.  

 To stand out you have to work the 

advice to fit your bid. 

 Sadly you cant just copy and paste the 

sample answers 

 Sorry more bad news it takes time!   



 Too much company is overwhelming.

 I looked at two sites at random and third 

is a site I used in the past that is useful.

 The first site at random was West Sussex 

Council, the information was basic more 

a bullet  point list. Useful but not going to 

help you win. 



 This site gave good information and  

sample of a good and bad funding bid. 

 Subject is not on the same as heritage/ 

museums but the principle is the same.



 Lacks detail.  



 Has a lot more detail, what is the purpose of 
your group?  



 Save Film! is a working museum set up to 

preserve the skills used in making 35mm 

movies.

 Our mission is to repair restore 35 mm 

movie cameras and develop the micro-

manufacture  of 35mm movie film, for 

use in budget arts films. 

 Or it might read better if it was  “for use 

independent picture houses”   



 A real camera, like what I used in the 1980’s



 This site is called UKFunding.co.uk

 It gives good advice but is in quite a dry 

style.  



This is more mainstream, check list of things to do.  



 1. Follow the funders criteria: 

 2. Don’t duplicate: 

 3. Think out of the box: 

 4. Find the local priorities: 

 5. OK so you’ve written the bid: 

 6. Find out what your community needs: 

 7. Get yourself an annual report: 

 8. Be clear about your vision: 

 9. Build relationships: 

 10. And finally: organisation’s finances are 
properly managed.



 The lists gives us the information we need 

with a bit of detail.  

 More or less covers the rainbow site in a 

different format. 

 Works on the principles we discussed so 

far, similar to C.V.  

 On the web site the list give a some 

information on each topic as seen in the 

screen shot.  



 1. Follow the funders criteria: 

 This may sound simple, but all too often many groups simply 
focus on what ‘they’ want and make an application for funding 
without carefully and accurately following what the criteria of 
funding bodies is.

 This is likely to annoy the funders and lead to automatic 
rejection.

 2. Don’t duplicate: 

 If you want to deliver activity that is the same as what the 
organisation around the corner is already offering, think again. 
Funders are very sceptical of activities that are already offered 
and will ask for evidence that your project will not duplicate 
existing provision.



 So Far during this presentation I kind of 

duplicated by showing the similarities 

and talking about principles.

 Although I not totally repeated myself 

but if in a funding bid I would have to be 

careful on how I was writing and 

presenting the information. 



 3. Think out of the box: 

 Funding bodies are getting tired of the 
same old ideas. Give your bid the wow 
factor, how will you tackle a problem in a 
particularly creative or innovative way? 
Simply stating that you need a new 
community centre or a community worker is 
unlikely to go down well. You need to 
demonstrate how your project will tackle an 
old problem in a refreshingly effective way.



 Yes, however it not prefect and no web 

page is going to be an exact fit for your 

bid. 

 The information can point you in the right 

direction, but every project is different. 

 Each one of us is different and might 

process the information differently or do 

the tasks in a different way, the 

important thing is to get the information 

on the bid in the right place.



 4. Find the local priorities: 

 5. OK so you’ve written the bid: 

 6. Find out what your community needs: 

 I would move five and six around. 



 Eyes wide shut, always will mean a bid 

will fail, ask for help if you need it.  



 This comes under number five, but I would ask 
someone at you organisation to look at the bid 
first.  

 5. OK so you’ve written the bid: 

 BUT always contact the funder first and ask 
them if it’s ok for them to have a quick look 
and give any comments. This shows the funder 
you are keen, are using initiative, offers the 
opportunity for valuable feedback BEFORE you 
submit, and most importantly, it enables you to 
build a relationship with the funder and a 
chance for them to become familiar with your 
group, which in turn gives you credibility.



 9. Build relationships: 

 Start effective networking with mainstream 

agencies and also with other voluntary and 

community groups in your area. Let them 

know what you offer and where relevant, 

how you complement their services. If the 

opportunity arises, don’t hesitate from 

partnership working with other agencies – it 

could enhance your credibility if done well.



 That’s fantastic, bid completed on time 

and sent off. 

 This is the time to think about plan B what 

will you do next ? 

 What if the bid is unsuccessful ? No one 

like to lose but its not all bad. 



 I don’t want to end on a negative note 

but not all bids will be successful. 

 The feeling is bad  but if you have sent a 

good bid in it not a total loss. 

 It is easier to improve on a good bid that 

totally start again and write a new bid. 

 It is worth knowing that even 

professionals don’t win every bid they 

put in for.   

 Experience works ! keep going! 



 My first experience of fundraising was 

when I returned to university to study 

conservation.

 I need to fund the course and I got 

funding but I also got rejected

 At Fort Nelson I work on a small bid which 

I completed myself and larger bids have 

been working with professionals.  



 The basics to remember 

 Research 

 Writing - Stand out bid 

 Checking 

 Networking

 The principles are like C.V. or job hunting.  



 Thank You 

 Any Questions 


