
23/10/2017

1

Hampshire Big Theme 

Cross-cultural networking 

event 

Winchester, 18 October 2017

#CreativeGenius

Welcome

Lucy Marder

Cultural Partnerships Officer, South East Museum 

Development Programme

Before we start

• Toilets

• Refreshments

• Emergency arrangements

Today you can…

• Find out more about the Hampshire Big Theme 

2018: Creative Genius

• Learn about the benefits for your organisation 

and how you can get involved

• See a great example from Hampshire Big 

Theme 2017: Jane Austen 200

• Develop your ideas for your own Creative 

Genius activities

• Network and find partners for your work

Presentations

• Case study: Case Study: ‘Sitting with Jane’ 

book benches project as part of the 2017 

Hampshire Big Theme: Jane Austen 

• The 2018 Hampshire Big Theme: Creative 

Genius - ideas, innovation and industry that 

changed the world

• Creative Genius –Hampshire Cultural Trust’s 

exhibitions and activities

Table discussions

• How can we create great exhibitions and events as 

part of Creative Genius?

• How can University partnerships help museums to 

take part in Creative Genius?

• How can science and technology be celebrated 

through the visual arts?

• What amazing objects do we have that evidence 

Hampshire’s contribution to technological 

innovation?

• How can we involve local enthusiast groups in our 

Creative Genius activities?
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Table discussions

• How can we raise the profile of our Creative 

Genius activities to visitors and tourists?

• ‘Preserving Hampshire: Heritage in a Pickle’ –

what’s the project idea and how can we get 

involved?

• How can we use Creative Genius to give more 

children and young people great arts and culture 

experiences?

• How can we promote our Creative Genius activities 

to our local communities? 

Hampshire Big Theme

• Exciting, collaborative programme led by 

Hampshire Cultural Trust

• Exhibitions, performances, installations, 

events, digital experiences and more

• Each one explores a topic inspired by a 

key anniversary or popular theme with a 

unique Hampshire twist

2014: 1914

2015: Dinosaurs! 

2016: Royal Blood

2017: Jane Austen

Case Study: ‘Sitting with Jane’ 

book benches project

Part of the 2017 Hampshire Big 

Theme: Jane Austen 

Felicity Edwards, Managing Director, 

Destination Basingstoke

‘Sitting With Jane’ – Maximising the Impact of a ‘Big Theme’

Felicity Edwards 

Felicity Edwards

“Enhance the local, regional and national image and 

reputation of Basingstoke as a vibrant place where good 

things happen - offering superb quality of life coupled 

with quality business opportunities, all based on 

demonstrable evidence.”
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• Not-for-profit

• Funded mainly through corporate sponsorship

• Experiential Marketing

• Extending reach and reputation

• Ambassadorship and Business engagement
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• Jane Austen born 4 miles from 

Basingstoke

• Lived there 25 of her 41 years

• Drafted Pride and Prejudice while living 

there

But

• No house

• No body

• No reputation

• 24 BookBenches in places around 

and near Jane Austen sites

• Unique artist’s interpretation of the 

theme

• A trail and voyage of discovery

• Linking together other attractions and 

Jane Austen 200 celebrations

• 24 BookBenches in places around 

and near Jane Austen sites

• Unique artist’s interpretation of the 

theme

• A trail and voyage of discovery

• Linking together other attractions and 

Jane Austen 200 celebrations
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Thank you
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“I just wanted to say a huge thank you to everyone involved 
in making this happen, what a great time we have had! 

Found places we didn't even know existed! Ate at some very 
nice coffee shops and met some lovely people on the way, it 

has really inspired us, so thank you!''

www.sittingwithjane.com

Visits from 89 countries

5% from the USA
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Sitting With Jane App

Visitors from all over the UK 

20,000 visits recorded through the app

1,700 images uploaded

1045 Fans

420,000 impressions

Reach of printed media for Jane 

Austen 200

255,805,364

valued at 
£1.4m

#SittingWithJane

570,000 impressions a week for 12 weeks =

6,840,000
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£70,000 raised for charity

• Partnership working

• Making heritage accessible and appealing to all

• Meaningful relationships and reputation for the 
future

• Putting Basingstoke on the map

What’s coming next?

The 2018 Hampshire Big Theme: 

Creative Genius - ideas, 

innovation and industry that 

changed the world

Nick Suffolk, Head of Exhibitions and 

Programmes

Katy Mardle, Senior Marketing & 

Business Development Officer

Hampshire Cultural Trust
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Creative Genius – Big Theme 2018
Katy Mardle/Nick Suffolk 

Hampshire Cultural Trust was established in 2014 to 
promote Hampshire as a great cultural county and to 

operate arts and museums facilities previously 
operated by Hampshire County Council and 

Winchester City Council. We currently: 

•Manage and support 23 arts and museums 
attractions across Hampshire 

•Deliver county-wide outreach programmes that 
bring great culture to local communities. 
•Look after 2.5 million objects relating to 

Hampshire’s internationally significant cultural 
heritage.

Hampshire Cultural Trust
Key Messages

• For Hampshire arts, cultural, archive, heritage and education 
organisations.

• An exciting collaborative programme of exhibitions, 
performances, installations, events and digital experiences 
led by Hampshire Cultural Trust.

• Explores a topic inspired by a key anniversary or popular 
theme with a unique Hampshire twist

• 4 Big Themes so far: 
2014: 1914; 

2015: Dinosaurs! 
2016: Royal Blood

2017: Jane Austen 200

• Promote your work, take part in exciting joint projects and 
benefit from additional marketing synergies.

Big Theme 
Project Aims

• PR reach of over 256 million
• Trending at no 1 on Facebook
• 18,000 competition entries

• Record numbers of visitors to local events – over 
15k to Mysterious Miss Austen exhibition

Big Theme 2017
Jane Austen 200

• Celebrating creativity in Hampshire 
• Focus on design, technology, engineering and 

innovation
• Broad in scope, narrow in focus
• Hampshire-centric, focus on regionally, nationally 

and internationally famed talent and innovation 
originating in the county

Creative Genius
Ideas, Innovation and Industry that changed the world

• Fits well with the STEM and STEAM agenda
• Chance to tell hidden Hampshire stories of 

invention and innovation as well as industrial 
success

• Chance to tell a story across venues e.g Milling in 
Hampshire

Creative Genius
Ideas, Innovation and Industry that changed the world
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• Split the main idea into 3 themes
• Traditional channel marketing
• Partnerships & joint marketing
• Social Media
• Website

www.creativegenius.org.uk

Marketing
Design, Technology and the Arts

DAYS OUT VENUES

EVENTS EXHIBITIONS

What We Do
Things we will promote:

• Branding – develop a visual identity which is 
instantly recogniseable

• Website – a resource where all partners can 
upload their events

• Facebook – continual dialogue with a targeted 
audience

• Twitter – tag/share/engage with current 
audiences

• #CreativeGenius

Marketing
Planning

QUESTIONS?

Contact details:

Any questions, please just get in touch
Katy Mardle /Nick Suffolk

E: Katy.Mardle@hampshireculturaltrust.org.uk
E: Nick.Suffolk@hampshireculturaltrust.org.uk

T: 01962 678164
T: 01962 678173

And finally!

Table discussions

• How can we create great exhibitions and events as 

part of Creative Genius?

• How can University partnerships help museums to 

take part in Creative Genius?

• How can science and technology be celebrated 

through the visual arts?

• What amazing objects do we have that evidence 

Hampshire’s contribution to technological 

innovation?

• How can we involve local enthusiast groups in our 

Creative Genius activities?

Table discussions

• How can we raise the profile of our Creative 

Genius activities to visitors and tourists?

• ‘Preserving Hampshire: Heritage in a Pickle’ –

what’s the project idea and how can we get 

involved?

• How can we use Creative Genius to give more 

children and young people great arts and culture 

experiences?

• How can we promote our Creative Genius activities 

to our local communities? 

mailto:Katy.Mardle@hampshireculturaltrust.org.uk
mailto:Nick.Suffolk@hampshireculturaltrust.org.uk
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While you’re at it

• Add your activities to the Creative Genius 

timeline for 2018

• Post your ‘Would Like to Meet’ messages

• Sign up for HLF funder surgery 22 

November 2017 in Aldershot

• Find out how you can shape a new 

Museum-University online matchmaking 

portal

Final thoughts

Jane Baker

Director of Development and 

Communications, Hampshire Cultural 

Trust

Thank you for taking part


