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Improving Museums’ Storytelling
through Digital Narratives
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Why?

O
CARAVANS & CHARABANCS

LEISURE MOTORING AFTER THE FIRST WORLD WAR

Developing our digital narrative
project

400 charabanc images
Exhibition planned for 2015

Use social media to promote and
build audience of exhibition

Create events to build participation
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Plan of action

Set up flicker commons account

Create a list of partners/influencers on social media
Set up storify account as blog alternative

Develop existing twitter feeds to promote the exhibition
Create events to increase participation
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Our social media platforms

https://twitter.com/caraandchara ,
@caraandchara

https://www.flickr.com/photos/caravansandcharabancs/

flickr
https://storify.com/caraandchara ‘, Storify
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https://twitter.com/caraandchara
https://www.flickr.com/photos/caravansandcharabancs/
https://storify.com/caraandchara

SHOWCASE: South East Museum Development Programme Conference 2014

DHYAAN DESIGN
.y = —ve 1

, 50 tweet shares

v K
CARAVAN
CLUB

Early Challenges

Control of social media
Creative commons issues
Organisational delays
Follower numbers
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Meeting the Challenge

change profile

Caravans&Charabancs

direct approach
===

promote exhibition
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Progress to date

60 followers, 1.6k impressions per day ,

300 views (’ Stonfy

Developing audience for exhibition S & cnonc
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Learning/Tips

new platforms
competitions
keep it simple

can't do everything

meaningful content
engage the audien‘ge
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Thank you

www.nationalmotormuseum.org.uk/caravans_charabancs

@caraandchara ’

caraandchara €9 Storify

flickr caravansandcharabancs
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http://www.nationalmotormuseum.org.uk/caravans_charabancs

