




Acquisitions and collections

The Art Fund can support the purchase of works of 

art and other objects of artistic interest, dating from 

antiquity to the present day

Prospective applicants must:

• Be fully or provisionally accredited, or be able to 

demonstrate collections care to accreditation 

standard

• Hold permanent collections of art in trust for the 

public

• Have an exhibition space which is open to the 

public for at least half the week for six months of 

the year



Large, small and time critical

Works with a total cost of over £15,000 and/or a 

request at over £7,500

Works with a total cost of £15,000 and under and 

a request at £7,500 or below

Applications should ideally be received at least 7 

working days before an auction in London, and at 

least 10 working days before an auction elsewhere



If a grant is awarded

Vendor’s invoice and confirmation of accession 

number

Professional image 

Evaluation



Gifts and bequests

Last year we helped owners and 

collectors to place 124 works of art in 16 

museums and galleries

When it comes to placing gifts and 

bequests, the more we know about your 

collections the better, so please tell us 

about any new collecting focus in your 

museum



Jonathan Ruffer Curatorial Grants

Funding for travel and other practical costs to help 

museum professionals undertake collection and 

exhibition research projects in the UK or abroad



New Collecting Awards

Funding to enable promising and ambitious 

curators to pursue new avenues of collecting 

for their museums, while building critical 

professional skills

100% funding for focused collecting that will 

extend holdings in new areas, or deepen 

existing holdings

Recipients also receive funding for related 

professional development and will be 

supported by a mentor



Other professional 

development opportunities

The Art Fund also works with sector 

partners on training courses and 

networking days. Topics have included:

Navigating the Art Market (in partnership 

with Sotheby’s Institute of Art)

New Contemporaries symposium

Curatorial development courses in 

partnership with Whitechapel Gallery

Curating artists’ film (in partnership with 

the ICA)



Keep up to date

If you want to hear about new opportunities in 2017, 

sign up to our Museums Bulletin

artfund.org/bulletin



Merrin Kalinowski

Museum marketing relationship manager

mkalinowski@artfund.org



with Art Fund



artfund.org/arthappens



Rewards



Top tips for running a successful campaign 

Find an exciting project that captures the public’s imagination – put yourself in 

their shoes! 

Go for realistic amounts – rather lower and achievable

Passion & support from whole team (incl. Trustees, Front of House team)

Engage your stakeholders, partners and other influencers even before campaign 

launch – spread the word and reach out to new audiences through them 

Have your communications plan set out far before the campaign launches

Resources & perfect timing

Stay in touch with existing and potential donors throughout campaign and until 

project is finished



How to get involved 

If you have a great idea that has strong public 

appeal then it could be right for crowdfunding. 

Get in touch with mkalinowski@artfund.org

Attend a workshop 

Submit a proposal 

mailto:mkalinowski@artfund.org



