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Source: GHG Protocol 
www.ghgprotocol.org

http://www.ghgprotocol.org/


SCOPE 1
Fuel used in company facilities

Fuel used in company vehicles
Refrigeration and air conditioning gases

SCOPE 3
Purchased goods and services

Capital goods

Fuel and energy-related activities not 
Included in Scope 1 or Scope 2

Upstream transportation and distribution

Waste generated in operations

Business travel

Employee commuting

Upstream leased assets

Downstream transportation & distribution

Processing of sold products

Use of sold products

End-of-life treatment of sold products

Downstream leased assets

Franchises

Investments

Carbon Neutral
Scope 1 & 2 emissions, Scope 3 encouraged

Net Zero
must cover Scope 1, 2 & 3 emissions

SCOPE 2
Purchased electricity, steam, heating & 
cooling for own use



Creating Sustainable Interpretations & Exhibitions

• The event and exhibition industry is slowly catching on 
to the sustainability agenda

• Take time choosing a contractor who shares your 
values, not all do

•Make a list of the things that are important to you, and 
include it in the job specification, or even better put 
these things into your Sustainability Policy and give 
them that



Waste & Recycling

• Choose reusable modular display units

• Can anything you already have be recycled into the new displays

• Use reused, recycled and recyclable materials

• Avoid single use materials like MDF which cannot be recycled and can 
only be burned or landfilled once they are no longer needed

• Make PVC banners reusable by using stick on lettering rather than 
printed on

• Leave a space to add dates on recurring event materials

• Go paperless & minimise printed materials - use QR codes and make 
it easy to take photos of text to avoid having to have anything printed

(cont.)



(cont.)
Chemicals and Materials

• Use organic compound-free adhesives & low VOC water-based paints

• Specify displays are built to be dismantled and their components recycled, for 
example screwing things together rather than using glue

• Use timber and paper from well-managed forests (with Forest Stewardship 
Council approval)

• Specify off the shelf standard materials and technology. Bespoke is harder to 
replace if it goes wrong

Energy

• Purchase renewable electricity

• Use low energy lighting

Communications

• Tell people what you’ve done to make your exhibition more sustainable

• Apply for sustainability awards



Choose reused or 
recycled materials for 
new exhibitions

Source: Etsy, Blackbough, Ecobooth, Smile Plastics



Quick guide to Sustainability Communications

Do you have a 
Sustainability 
Plan or Policy?

Yes

No

Fast track 
approach

Comprehensive 
approach

Pick a few things you’re already 
doing & a few things you want to do

Make a Sustainability Comms Plan. 
What, who, why & how you will 
measure success. 

Pick out areas where you’ve made 
progress to celebrate success

Do you have 
sustainability 
objectives in your 
Business Plan?

Pick out areas where you need 
people (visitors, staff etc) to act 
to achieve the actions

Pick out areas to focus on that 
will have the largest impact

Create a 
Sustainability Plan 
& Policy

Put info on your website and in A4 clip 
frames, don’t date the info & try to 
carve out more time to add to it later



Fast Track Approach



Sustainability Plan & Comms Plan
Sustainability Plan
• Give your Sustainability Project a name. The Natural History Museum’s is called ‘Sustainable by Nature’ 
• Include planned, underway and achieved actions
• Include dates, don’t over promise. One action a month or quarter is fine
• Possible headings: Climate Change, Energy & Carbon Footprint, Waste & Recycling,  Chemicals & Materials, Water, 

Transport & Travel, Community, Food & Sourcing, Biodiversity & Nature.

Sustainability Policy
• Include all the important things in your Business Plan or Sustainability Plan. Example. Include procurement.

Sustainability Comms Plan
• What & why - What do you want to communicate and why. Should you include your Carbon footprint? Wider 

climate information?
• Who - Management, visitors, volunteers, staff, trustees, funders, local government, peers, FMF, others?
• How - Website, posters, newsletters, email, twitter, café table signs, updating / creating exhibition, procurement 

policy, funding bids & reports, staff / volunteer / visitor events, annual report, FMF…
• Julies Bicycle Guide Link

https://www.gov.uk/government/publications/environmental-and-sustainability-policy
https://juliesbicycle.com/resource-communicating-sustainability-2015/


Choosing the right message on climate change 
& sustainability
As museums and art galleries, there are different ways you can approach climate / sustainability 
messaging:

• Avoid doom and gloom. You don’t need to focus too much on explaining what climate change is, 
focus on what the local impacts will be and solutions, especially things you’ve done yourself in your 
own building and operations, celebrate your achievements, however small.

• Develop messaging that makes the most of museums important role in learning lessons from the past 
to inform the future and celebrate low Carbon technologies to a wide audience (if you have any).

• Look for items in your existing exhibitions to add a sustainability message to. Share lessons from the 
past and other cultures that were more in tune with nature “We do not inherit the earth from our 
ancestors. We borrow it from our children.” Native American proverb.

• Consider your location – is adaptation to a future changed climate important?

• Climate change could be solved tomorrow with practices and technologies that already exist 
today……



Bath Central Library. 

Mobile Recycling, Bath 

c.1940, Link

https://www.bathintime.co.uk/catalog/product/view/id/10801


Glass from the imperial 
Byzantine times (as 
early as 400 BC) was 
being recycled in the 
ancient city of 
Sagalassos, located in 
what is today known as 
Turkey. Link

https://timelessinnovativecreativity.co.za/when-did-recycling-begin/


1884 Thomas Parker built 
the first electric 
production car in 
Shropshire

Source: The Surprisingly 
Interesting History of 
Electric Cars Link

https://www.sytner.co.uk/news/history-of-electric-cars/


Electric vehicles 
charging @ St 
Pancras Station 
1917 Link

https://www.flyingpenguin.com/?p=33775


Left: 1842 The Hydrogen 

fuel cell was invented by 

William Robert Grove 

from Swansea Link 

Right: 2021 Twenty 

Hydrogen fuel cell 

double decker buses 

start operating in 

London

https://theconversation.com/how-a-victorian-lawyer-from-wales-invented-the-hydrogen-fuel-cell-84711


Smithsonian Autoped Girl 
by Everett Shinn, in Puck, 
1916 Link

https://www.smithsonianmag.com/history/motorized-scooter-boom-hit-century-dockless-scooters-180971989/


Thank you for your time

Shelaine Siepel

Managing Director

The Sustainable Business Partnership Community Interest Company

Shelaine@sustainablebusiness.org.uk

www.sustainablebusiness.org.uk

mailto:Shelaine@sustainablebusiness.org.uk
http://www.sustainablebusiness.org.uk/

