


Our Vision

All families will be welcomed, involved and belong in museums, so 

every child and young person is part of the experiences and 

opportunities a museum offers. 

Our Mission

To work with museums nationwide to make them more 

welcoming of children, families and young people.



Sector support organisation work

• 6 point Manifesto

• Annual Family Friendly Museum Award – 850 
nominations, Andrew Carnegie Birthplace Museum 
winner 2019. Nominations open between 24 March-29 
May 2020 

• Takeover Day Festival – to celebrate 10th

anniversary 16-22 November 2020

• Digital Takeover Day – young people takeover social 
media platforms on 3 July 2020

• Online resources

• Training and consultancy

www.kidsinmuseums.org.uk



Audience Agency’s Museums 

Audience report 2018

• 35% of audiences attend in family groups

• 22% of all audiences stated that they visited 

museums ‘To spend time with friends and 

family’ as their single greatest motivation

• Families visit museums to educate, entertain 

and socialise with their children

• 16-24 year olds are the least likely age-group 

to recommend their museum experience



Other findings

• A decade long US study found that if people 

visited museums as a child they were three to 

four times more likely to visit as adults

• Art Fund study – those under 30 are twice as 

likely to visit a museum or gallery at least 

once a month specifically to “de-stress”



DCMS Taking Part Survey

• Child visits to museums have reduced in 
recent years, especially outside of school time

• 2017/18 - 58% of 5-15 year-olds had visited a 
museum in the past 12 months

• Drop of nearly 5% on the previous year and 
close to the lowest this figure had been for 
ten years

• 2018/19 - 62.5% of 5-15 year-olds had visited 
a museum in the past 12 months



Derby Museums Non-Visitors 

Research

• Most popular leisure activities, cinema, 

shopping, theme parks, eating and drinking

• They don’t visit Derby Museum because it’s 

viewed as being educational not fun or 

enjoyable, not for people like them

• Worries about family-friendliness, is the 

atmosphere too stuffy, will the children be told 

off if they make a noise



What the Manifesto can be used 

for

• As an audit tool

• To help you with Arts Council accreditation

• To show your visitors your values

• As a framework for improvement

• To promote your museum to a family audience

• As an advocacy document



What do you get if you sign up?

• A logo to use on your digital and printed 

media

• Be one of 900 organisations who have already 

signed up on our online map

• Show your commitment to being a family 

friendly organisation 



Discussion

• How do you currently meet the 

manifesto points? 

• What are your success/ challenge areas? 



1. Be welcoming. Create an environment where 

families can explore, have fun and learn together. 

Make sure staff and volunteers provide a warm 

welcome and make all interactions with visitors 

friendly and informative. Include things that can be 

touched and make labels clear to explain when they 

can’t. Welcome enthusiastic comments and always 

keep instructions positive.



Top tips to be welcoming

• A friendly greeting 

makes a difference

• Communicate family 

activities on arrival

• Explore the Rules for a 

Playful Museum created 

by Manchester Museum 

and Happy Museum



•Word your signage 

positively. Talk about what 

you can do, not what you 

can’t do. Be playful

• If you can’t do something 

or touch something –

explain why



2. Make it easy and comfortable. Think about your 

facilities and spaces from a family’s perspective. 

Have seating for all generations to enjoy a rest. Can 

you provide a picnic area, make your café family 

friendly or direct people to reasonably-priced 

eateries nearby? Having baby changing facilities, a 

breastfeeding welcome attitude, booster steps in 

your toilets and somewhere to keep buggies is 

important for those with younger visitors.



Top tips to make it easy and 

comfortable

• Pushchairs - allow buggies 
into the museum if you can. If 
not think about other options, 
e.g. can you offer a space to 
leave buggies and have some 
fabric slings for babies available 
to borrow 

• Loos - think about 
accessibility and baby changing. 
Have a stock of nappies and 
wipes available for free. Can 
you have a step stool if the 
hand basins are all high up. 



• Seating – all ages 
appreciate somewhere 
to stop and rest during 
a visit

• Breastfeeding – sign 
up to the Breastfeeding 
Welcome scheme

• Café – have a children’s 
version of the menu or 
smaller portions 
available



3. Remember families come in all shapes and sizes. 

Consider what different family members need from 

their visit and provide ways for them to explore 

together. Families can include under 5s, young 

people, parents, carers, grandparents, cousins and 

friends. Reflect this diversity in your activities, 

displays and ticketing.



Top tips to help family groups of all 

shapes and sizes

• Provide flexible 

ticketing options for 

families

• Explore ways to engage 

under 5s

• Find out what young 

people want to do in 

your museum



4. Be accessible. Ensure all your visitors are equally 

supported and welcomed. Families face many 

challenges when visiting museums, including the cost 

of a visit and language and cultural barriers. For those 

with disabilities, it may be difficult to access your 

space and its collections. Ask a range of children, 

young people and families how you can better 

communicate with them and make their visit easier.



Top tips for being more accessible
• 29% parents of children 

with special needs have felt 
unwelcome at a museum, 
gallery, theatre, stately home 
or castle, even to the point 
of being asked to leave

• Only 13% of parents of 
children without special 
needs had similar 
experiences

• Add an access page to your 
website

• Read our access resources 
which cover autism, 
wheelchair users, D/deaf 
and hard of hearing and 
visual impairments



5. Communicate well. Make sure you let families know 

everything you have to offer them. You can do this 

through outreach visits, posters and leaflets, and online 

through your website and social media. Think about 

where families might find information before a visit and 

communicate clearly on arrival.



Top tips for communicating well

• Think about creating a 
family web page and 
featuring our Manifesto logo 
and sign up to the Family 
Arts Campaign’s standards

• Respond positively to Trip 
Advisor reviews

• Feature images of families 
having fun on your site

• List events on national sites 
like Fantastic for Families 

• Pop-up in different places to 
attract non-visitors



6. Work together. Collaborate with children, young 

people and families as equal partners on events, 

displays and exhibitions. This will help you to include 

their stories and give them a stronger sense of 

ownership.



Top tips for working together

• Leeds City Museum -

has a community 

corridor, display case 

for children’s art work 

and co-creates with 

their youth panel for 

temporary exhibitions 

• Takeover Day – can be 

a good way to pilot new 

collaborative ways of 

working 



Useful links
• Manifesto – https://kidsinmuseums.org.uk/what-we-do/manifesto/

• Derby Museum’s Non-Visitors report -
https://www.derbymuseums.org/wp-
content/uploads/2017/08/16087-Non-Visitors-Research-Report.pdf

• Audience Agency’s museums audience report 2018 -
https://www.theaudienceagency.org/asset/1707

• Happy Museum Playful Places -
http://happymuseumproject.org/wp-
content/uploads/Rules_Opt2_Stg10.pdf

• Early years toolkit -
https://www.museumoflondon.org.uk/supporting-london-
museums/information-services/early-years-toolkit

• Young people’s resources -
https://kidsinmuseums.org.uk/resources/category/youth-
consultation/

• Kids in Museums Flexible Family Ticket Report -
kidsinmuseums.org.uk/resources/flexible-family-ticket-guidelines/

https://kidsinmuseums.org.uk/what-we-do/manifesto/
https://www.derbymuseums.org/wp-content/uploads/2017/08/16087-Non-Visitors-Research-Report.pdf
https://www.museumoflondon.org.uk/supporting-london-museums/information-services/early-years-toolkit
https://kidsinmuseums.org.uk/resources/category/youth-consultation/
https://kidsinmuseums.org.uk/resources/flexible-family-ticket-guidelines/


Takeover Day links

• Takeover Day resources -
https://kidsinmuseums.org.uk/resources/catego
ry/takeover-day/, 

• Takeover Day Case Studies -
https://kidsinmuseums.org.uk/resources/catego
ry/takeover-day-case-studies/

• Digital Takeover Day resources -
https://kidsinmuseums.org.uk/resources/catego
ry/digital-takeover/

https://kidsinmuseums.org.uk/resources/category/takeover-day/
https://kidsinmuseums.org.uk/resources/category/takeover-day-case-studies/
https://kidsinmuseums.org.uk/resources/category/digital-takeover/


Access resources
• State of Museum Access 2018 report -

https://vocaleyes.co.uk/state-of-museum-access-2018/

• British Heritage Sites not Inclusive Enough Guardian 

article -

https://www.theguardian.com/culture/2019/oct/27/british-

heritage-sites-not-inclusive-enough-survey-

shows?utm_term=Autofeed&CMP=twt_gu&utm_medium=&u

tm_source=Twitter#Echobox=1572213342

• Kids in Museums accessibility resources -

https://kidsinmuseums.org.uk/resources/category/accessibility/

https://vocaleyes.co.uk/state-of-museum-access-2018/
https://www.theguardian.com/culture/2019/oct/27/british-heritage-sites-not-inclusive-enough-survey-shows?utm_term=Autofeed&CMP=twt_gu&utm_medium=&utm_source=Twitter#Echobox=1572213342
https://kidsinmuseums.org.uk/resources/category/accessibility/


Keep in touch

• Sign-up to our newsletter 
https://kidsinmuseums.org.uk/

• Follow us on Twitter, Instagram and Facebook
@kidsinmuseums

• Laura Bedford, Head of Programmes 
laura@kidsinmuseums.org.uk

• Put yourself forward for Manifesto Monday

• Come to our Carnival 29 April at the Museum 
of Liverpool

mailto:laura@kidsinmuseums.org.uk

