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SEND in Museums Project 2019
Case Study Form


1.	Name of Museum and SEND partner:  The National Motor Museum, Beaulieu and Oak Lodge School

2.	Museum contact: Shelley Kimber

3.	Dates took part in the project: 
- Monday 13th May – Initial meeting at the school. 
- Tuesday 18th June – School visit to museum.  

4.	What were the project aims?  
The aim of this project was to produce and resource a session which was written and developed specifically for a SEND audience.  Currently we adapt our sessions as requested but really these do not meet the needs of the students.  We needed something which was more tactile, interactive and related to the lives of the pupils and their learning style.  

The museum itself is not an ideal space for SEND group visits as it is one big space, rather like a warehouse.  The two main problems this creates is that sound travels so any other groups or sounds from audio can be heard in almost all areas of the museum.  There are also areas which have no natural light but instead rely on the spot lights on the display.  I wanted to produce something which would allow visitors to get an understanding of the layout of the museum before their visit.  

The overall aim of the project was to make the museum and its collections more accessible to different groups of visitors.

5.	What kind of resources were created?

[bookmark: _GoBack]Firstly, a new session in the museum was created.  Under the guidance of the teacher, this focused on the future of motoring rather than its history.  The past is something which the pupils find difficult to comprehend, and by focusing on the future we could create something which was directly relevant to the pupils.  As year 8 and 9 pupils, driving is something which they may soon be thinking about doing themselves, therefore we focused on what they might be driving.  However, we also included examples from the past and how the future might be influenced by them.  The session started with some feely bags which introduced the pupils to the key ideas we would be investigating in the museum.  This included smell boxes, sounds and tactile objects.  We were then able to take these to the museum with us.  Before their visit the pupils designed their own vehicles which do not use petrol but use an alternative fuel.  This gave the pupils a chance to start thinking about the topic before their visit.  After their visit they were able to use what they had learnt to make any amendments to their design to improve it.  

A sensory story is also being created.  This is based around the first long distance trip in a motor vehicle.  The story follows Bertha Benz and her two teenage sons as they venture across Germany in the first patented motorwagen.  They encounter wind and rain, problems with the engine, woods, bumpy roads and sharing the road with horses along their way.  This can be adapted depending on the pupils, and has also been designed to take place in the classroom, in the museum or outside.  

Two additional resources which will be available are a sensory map of the museum.  This highlights the light levels in different areas of the museum; the location of audio visual displays (including motion sensors) and changes in flooring. Also a social story of the visit was created so that the pupils knew what they were going to be doing and had images of the rooms and buildings in which the activities would take place, all linked to a map of the site.  

6.	What was the impact of the project/training?
This project is the first time that education resources have been created especially for SEND groups. It is a starting point from which we can build on and improve.  We will also be able to tailor our accessibility information more specifically. 
The pupils went away from their visit understanding that electric, and other alternative fuel cars are not new. Their surprise that we have had the technology for these vehicles for over 100 years and yet they are not common place now when we have so much knowledge and information about the environmental damage of petrol cars was immediate.  
We will need to use this project to also influence how we engage with and what we provide for SEND families.  


7. 	What went well and what didn’t go well?
We had a very short time to complete this project.  My initial meeting with the teacher was on the 13th of May and their visit took place on the 18th June.  This made it difficult to involve as many people as I would have liked from the museum, education and front of house.  Therefore, I am going to have to conduct this part of the project slightly differently.  Using feedback from the school, I can implement some of the resources we have produced to make our access information more family friendly.  I can work more closely with these members of staff to produce resources and training which are guided by the feedback and which work for all areas of the site.  
The school engaged brilliantly with this project.  They produced some excellent designs for their alternative fuel vehicles which they shared at the start of their visit.  They also made models of their cars in DT.  On reflection this would work well as a post visit activity to allow the pupils to make amendments including what they learned on their visit.  

8.	What are your top tips for working with SEN schools and other SEN audiences?
· Make the content directly relevant to the lives of the pupils
· Make all resources and plans adaptable to allow for necessary or unforeseen changes
· Play to the strengths of your museum and collections
· Provide information for the pupils about their visit in advance to allow them to prepare and so they know what to expect on the day.  It may be useful for them to have a pre visit with no session but just to get a feel for the museum and site and to meet staff.  


9.	What are your plans for the future?
Following feedback from the pupils visit, I will be able to make the necessary amendments to this visit.  We then hope to provide this as a session available to all SEN schools visiting in the future.  
We know that the collections in our museum are not very interactive due to their delicate nature, providing objects to take into the museum has gone some way to resolving this, but this will still only be available to pre booked education visitors at the moment.  
More widely across the organisation we will be able to provide the sensory map and social story to all visitors.  This will allow them to opportunity to prepare for their visit before they arrive.  



10.	Which of the following has this project impacted on for your museum? (tick all that apply)

	Access to and interpretation of collections  /
           Investing in children and young people /
Engaging diverse communities  /
Creative Case for Diversity (see www.artscouncil.org.uk/diversity/creative-case-diversity for more details)
	Developing a diverse and skilled workforce
	Improving resilience and sustainability


11.	Cost for the museum during the project, including materials and staff time?

Materials:  £189.85 (covered by project)
Staff time:  £300
Travel: £90 (including Brooklands) 

12.	Photographs of museum visit and creative response back at school, images of children’s artwork, plus copy of completed resources in electronic format. 
Please label and send as email attachments. All photographs need a signed South East Museum Development Programme Photo/Film Permission Form signed by the school.

13.	Quotes
Please add quotes from museum staff, volunteers, teachers, students about the project.

Pupils

“I liked finding out about the first electric car”
Although not a direct quote, the pupils were amazed that we have had the technology for electric cars for over 120 years and yet we are starting to promote the benefits of them now.  
“I had a great time looking at the car charger”
“I had a lot of fun at the motor museum because there were a lot of motorbikes”


“I enjoyed Beaulieu because I got to learn about cars and learn how old they are”
“My day was great learning about all of the old cars”

Teacher

“the feely bags activity was at the right speed and helped introduce the ideas the pupils would be looking at in the museum”










AGREEMENT

Signed (on behalf of the Museum):_______S.Kimber________________________________


Print Name: ____SHELLEY KIMBER	______________________________________________________


Position (trustee/director/etc):_____Learning Officer________________________

By signing this document:
- you are agreeing that you are happy for the information to be shared with other museums, Arts Council England and other interested parties (including on the regional website).
- you hold copyright over the photograph(s) and are giving permission for it to be used in relation to this Case Study, and for advocacy reasons within the Museum Development Programme (such as on the regional website).

An email stating your agreement is acceptable.








































Thank you for taking part in this project and for completing this case study questionnaire. The details you provide will help support other museums in the development of SEND work in the museum sector.
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