

      	

SEND in Museums Project 2019
Case Study Form


1. Name of Museum and SEND partner: Crawley Museum and ThumbsUp World


2.	Museum contact: Andrea Dumbrell

3.	Dates took part in the project: 24th April 2019 to July 2nd 2019

4.	What were the project aims?: 
To enhance the museum experience for home educated families of SEND children

5.	What kind of resources were created?: 
We worked with local home educated families to gain their feedback on the museum and their ideas about what we could offer in terms of both resources and activities. As a result of their feedback we have bought extra board books, a breastfeeding welcome sign, some footprints to mark the museum route, some toy cars for the transport gallery, a cat soft toy for the Victorian Room and some beanbags to provide extra seating for reading books in the upstairs galleries. We will also be creating a feely box in the medieval gallery. 

6.	What was the impact of the project/training?: 
The main impact of this project is the creation of an ongoing relationship with home educated families of children with SEND. The families are keen to use the Learning Space in the museum on a regular basis as a meeting place to offer learning opportunities for their children. We are also intending to work with them on Museum Takeover Day in November 2019. 
We have also enhanced our permanent galleries through the addition of extra resources as suggested by the families’ feedback. We are hoping that this will enhance the museum experience for all visitors and will be looking for references to the new additions in the visitors comments book and verbal feedback. We will also be asking the home educated families for ongoing feedback. 


7. 	What went well and what didn’t go well?: 
Communication with the home educated families was achieved via ThumbsUp World. Cathy invited home educated families to come to the museum for a meeting to look around the museum and suggest changes which we then implemented. 
We are due to have another meeting at the end of June to discuss the changes we have made and how to develop the relationship further. 
It has not been possible to immediately implement all changes. For example, it was suggested that the automatic doors to the courtyard could be operated via a button that only adults can reach. Our facilities trustee is currently looking into this. 
The timing of the project was fine, but the short time scale means that not all feedback has yet been acted on. In practical terms this means that we don’t yet have photos of everything that we have created to provide as part of this feedback. However, as we see this as the start of an ongoing relationship with the home educated community this is not a major issue for us. 

	
8.	What are your top tips for working with SEN schools and other SEN audiences?: 
That SEND families know their children best, and it’s important to talk to them about what we can offer rather than making assumptions about what they want. 

9.	What are your plans for the future?: 
We will be building on the relationship with home educated families by working with them on using the Learning Space to offer activities for their children. Some if these will be delivered by the museum and others by the families themselves. We will be talking to them about what they wish to do for Takeover Day. This will hopefully enable the children to gain an insight into working in a museum. We are currently seeking ACE funding for a community project which will include co-curation of a display cabinet and a temporary exhibition. If our bid is successful we intend to include home educated families as one of the groups who will be involved in this. 


10.	Which of the following has this project impacted on for your museum? (tick all that apply)

	Access to and interpretation of collections - YES
           Investing in children and young people - YES
Engaging diverse communities - YES
Creative Case for Diversity (see www.artscouncil.org.uk/diversity/creative-case-diversity for more details) - YES
	Developing a diverse and skilled workforce
	Improving resilience and sustainability - YES


11.	Cost for the museum during the project, including materials and staff time?
[bookmark: _GoBack]£200 resources (new items bought for galleries as a result of feedback received from the families).
Learning and Liaison Officer time – 4 days 
Curator time – half a day

12.	Photographs of museum visit and creative response back at school, images of children’s artwork, plus copy of completed resources in electronic format. 
To follow

13.	Quotes
Please add quotes from museum staff, volunteers, teachers, students about the project.

Parent – “It is really great knowing it is a safe space where children are welcome to explore.”

Cathy (Project partner) – “It’s been a great opportunity to bring together children who are home educated where parents and children can meet up, explore and learn in a welcoming and safe space. It’s also increased awareness of history and museums as local resource to the families as well as to all families of SEND children in the area.”

Gill (Chair of Trustees) – “The Museum is delighted to be working with the SEND home education project and looks forward to seeing groups of young people enjoying our galleries and learning about our local history.”

Holly (Curator) – “"Working with this project has been a great opportunity to re-access the museum and make changes that support visitors especially from the SEND community."

Twitter comment – “What a wonderful addition to help make visiting Crawley Museum more accessible. Well done all!”

Visitor comment – “Wonderful. The children loved being allowed to look, listen, read and touch. Thank you so very much.”




 (
AGREEMENT
Signed (on behalf of the Museum):
 Andrea Dumbrell
Print Name: 
Andrea Dumbrell
Position (trustee/director/etc):
 Learning and Liaison Officer
By signing this document
:
- you are agreeing that you are happy for the information to be shared with other museums, Arts Council England and other interested parties (inc
luding
 on the regional website).
- you hold copyright over the photograph
(s)
 and are giving permission for it to be used in relation to this Case Study, and for advocacy reasons within the Museum Development Programme (such as on the regional website).
An email stating your agreement is acceptable.
)
























Thank you for taking part in this project and for completing this case study questionnaire. The details you provide will help support other museums in the development of SEND work in the museum sector.
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